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New Website 
Launches 

Parents & Alumni:
If you haven’t already 

supported the 2021-
22 Annual Fund, go to 

sgs.org/give or scan 
this QR 
code to 

make 
a gift 

today!  

 Marketing & Fundraising

Your Strong Support

AAs we look back on the past year, we’re 
thankful for the community at Saint George’s 
School.  We continue to show up for each 
other and help create an environment 
where each of us feel supported, valued, and 
respected.   

I’m humbled by the continued gener-
osity of our students, faculty, parents, and 

alumni during challenging times.  Our 
strength comes in our financial flexibility and 
allowing us to deliver on our programs year 
after year, ensuring a positive and fulfilling 
learning experience for our students.  

The Power the Dragon Annual Fund has 
started off strong.  The 2021-22 Parent Drive 
is still in progress and we hope to achieve 
our goal of over 90% parent support and 
$190,000.  

We continue to stay engaged with our 
alumni and parents.  We are excited to be in 
the early planning stages for our Annual Gala 
event and are hopeful for its return in the 
Spring.  

Thank you again for your generosity to 
Saint George’s through these unprecedented 
times.  We all look forward to what 2022 will 
bring and are thankful to be on this journey 
with you!

— Tracy Gonser, Executive Asst. to the  
 Head of School & Registrar

Saint George’s debuted a 
new marketing website in 
early January 2022, full 
of photos of students busy 
learning and bold icons for 
finding details about the 
school’s curriculum (see 
below).  The home page fea-
tures a short video, links to 
our social media feeds, and 
the latest campus news.  
All in the service of sharing 
the Saint George’s story 
with more families.  Check 
it out at www.sgs.org or 
scan the QR code.


